Tom tat bai nghién ciru goc

The relationship between executive compensation and firm performance is well documented in the
existing literature. However, in the case of Asia Pacific firms, the least attention is paid while
investigating this relationship. This study examines the relationship between executive
compensation and firm performance in the Asia Pacific firms throughout 2007-2019. We use the
total salary paid to chief executive officers and equivalent, the total compensation paid to the CEO,
and the equivalent and total salaries and bonuses paid to the CEO and equivalent as a measure of
executive compensation. For the firm performance, both accounting measure (ROA) and market
measure Tobin’s Q (TQ), and various control variables were used. We found that a firm
performance has a positive relationship with total compensation paid to CEO and total salaries and
bonuses paid to the CEO. Our results support the agency theory by confirming that higher CEO
compensation will lead towards higher firm performance by motivating executives to maximize
shareholder benefits. However, the total salary does not have any significant relationship.

The overall result of the study indicates that the results of the Asia Pacific regions complement the
results obtained in another part of the developed world. The results are supported by the social
comparison theory. The study has a practical implication for policymakers, business owners,
shareholders, and executives by suggesting aligning their business strategies based on
compensation parameters for achieving the best firm performance.

Tém tit bai tong quan

This study is motivated by two research questions: (1) Which recent contributions have been
driving the research agenda in international business? (2) Which emerging themes in the literature
are likely to set the stage for future work? To examine these questions, the study examined
scholarly work in international business over the time period 1996-2006 in six leading
international business journals (Journal of International Business Studies, Management
International Review, Journal of World Business, International Marketing Review, Journal of
International Marketing, and International Business Review). Next, a Delphi study of the most
prolific authors in these journals over the same time period was conducted to delineate a future
research agenda in international business. Addressing these two research questions provides us
with a more complete understanding of the progress made to date in international business
research, and provides a glimpse of the future.



